
Challenge

Studio 2030 opened its doors for business on 
Earth Day 2006. As a start-up firm, they offered an 
increasingly popular, yet non-traditional, product to 
their clientele – “green” architecture, planning and 
design services. Within a year, they had secured 
several high-profile projects, but needed to increase 
awareness of their firm and its services in order  
to grow.  

In late 2007, our firm was called upon to provide 
Studio 2030 with the counsel, tools and contacts to 
help them:

•	Increase the demand for sustainable 
architecture, design and planning

•	Specifically, build awareness and recognition 
for the capabilities of Studio 2030 within and 
beyond the Twin Cities area, where they  
were based

Additionally, as a small company, Studio 2030 had 
allocated little budget to communications efforts, 
and they had little to no experience with marketing 
beyond presenting papers at industry shows.  

Solution

Since Studio 2030 had waited 18 months from its 
initial launch to consider any form of outreach, we 
knew it was imperative that the firm begin to publicize 
itself as quickly as possible in order to attract attention 
as a “new” company.  At the same time, a viable hook 
was necessary to engage the media.

As an immediate first step, our team created a plan 
to introduce Studio 2030 to targeted trade media 
of high importance at an upcoming tradeshow, 
IIDEX, the building industry’s largest exposition 
and conference for design and construction.  The 
“coming out” communications heralded the theme, 
“Get Outside the Box,” which was part of the title of 
the presentation – Get Outside the Box – From an 
Interiors Perspective: Sustainability, Innovation and 
Design – being delivered by the company’s founders 
at the conference.

Materials included a letter of introduction to the 
company and its mission, founder bios, case 
histories of projects underway, and a synopsis of 
the paper they would be presenting. The kit was 
delivered to media on a CD rather than in a traditional 
paper format to emphasize the firm’s focus on 
sustainability. Outreach included calls and emails, 
and direct contact during the conference.

CASE STUDY

Studio 2030:  
How to Get Green Ink

Leadership.    Kim Bartmann, brought 

her depth of culinary experience in crafting her 

goal for a vibrant and sustainable restaurant.  Her 

existing restaurants, Barbette and Bryant Lake Bowl, 

are important patrons of locally produced organic 

fare and are also mainstays of Minneapolis’ own 

conscientious hip urban culture.  With Red Stag, 

Kim extends sustainable principles beyond basic 

restaurant operations and adds a healthy, energy-

conscious environment to the mix. 

As the lead designer, studio 2030 collaborates with a 

highly qualified group of consultants and contractors 

to work in unison team to realize a sustainable, 

successful, and hip restaurant.  The diverse project 

team uses a holistic approach with a heavy design 

emphasis on style and technology to support the 

restaurant. By their nature, restaurants are one 

of the most energy intensive type of business per 

square foot, therefore, the return on investment in 

planning, design, equipment and technologies are 

realized more quickly than in other business types.  

Ultimately, the design of the Red Stag Supper Club 

will deliver all the warmth, comfort, and hospitality 

of a northwoods experience within a sustainable 

environment.  The early reaction from Red Stag’s 

neighbors is highly enthusiastic.

21st Century Northwoods 

Dining.       The Red Stag Supper Club has all 

the ingredients required to be a model of the future 

of sustainable restaurants.  From the beginning, 

the client was committed to local farmers. During 

the initial design conversation with the owner, Kim 

Bartmann,  an alignment emerged between her 

mission for sustainable cooking with the overall 

sustainable design of the new restaurant. This cast 

our goal to design the first LEED-CI Gold Certified 

restaurant in Minnesota, introducing technologies 

from which all subsequent restaurants will benefit.

RED STAG SUPPER CLUB

ADAPTIVE RE-USE

LEED© COMMERCIAL INTERIORS 2.0

Integration

Art• 

Science
• 

Societal
• 

Ecological
• 

Sustainability

Waste• 

Energy• 

Water• 

Health• 

Carbon• 

Design• 

Description

Create a holistic dining 

experience merging 

healthy local organic food 

with an invigorating interior 

promoting sustainable use 

of materials and highly 

efficient operational 

technologies.

Adaptive re-use of the timberframe and brick warehouse is the 

perfect setting for the salvaged items acquired for the project.

       The artful signage is composed of northwoods 

flora and fauna found on the endangered species list.

Located in a former sheet-metal shop, Red Stag  restablishes the 

storefront providing an additional amenity to the neighborhood.



Results

Of the 10-12 key trade media contacted, almost all of them 
expressed interest in learning more about Studio 2030 as 
the firm grew. More immediately, several requested photos 
of projects upon their completion and agreed to publish 
articles or a case study on the firm’s work, including 
Architecture Minnesota, Architectural Record/Green Source, 
Eco-Structure, Hospitality Design and Interior Design.  

In addition, the media tools we created served as a “primer” 
for Studio 2030, helping them to understand the value and 
importance of communicating clearly and effectively with 
the media. They became aware of their role in promoting 
their own business, and learned how to do it effectively.  
The client said of our efforts: “We enjoyed our experience 
and were inspired by the many opportunities presented to 
increase our exposure in the marketplace.”  

CASE STUDY

 

 

Who is Studio 2030, Inc.? 

 
Founded on Earth Day, 22 April 2007, Studio 2030, Inc. is an architecture, 

interior design and planning firm based in Minneapolis, Minnesota, USA. 

 
Co-founders Rachelle Schoessler Lynn and David Loehr believe that 

environmental objectives and economic goals are NOT mutually exclusive.  As an 

integrated design practice, Studio 2030 merges the art and science of 

architecture with the values of social and ecological responsibility.  The firm 

specializes in both new construction and renovation of commercial structures.   

 
Studio 2030 is dedicated to creating sustainable design that is beautiful, 

enduring and functional.  Inspired by the 2030 Challenge1, the firm goes beyond 

greenhouse gas emission reductions in their quest for zero waste, carbon neutral 

and energy- producing projects that are fundamentally healthy environments. 

 
Among the firm’s current projects is the Red Stag Supper Club in Minneapolis, 

which is on track to become the first LEED® 2 Commercial Interiors-certified 

restaurant in Minnesota.  (The credit award anticipated is Gold certification.)  In 

addition, Studio 2030 is working with The Weidt Group on an interior renovation 

and expansion of their existing office space. The Weidt Group also is seeking a 

LEED® Commercial Interiors certification with an anticipated credit award of Silver 

certification.  

 
Loehr’s 20-year career in architecture and urban planning includes the design 

leadership of many acclaimed projects, including Camden Yards Ballpark in 

Baltimore, the Science Museum of Minnesota and the Minneapolis headquarters 

and downtown store of Target Corp.  

 
Schoessler Lynn’s commitment to sustainable design can be seen in many of her 

previous projects, including Quality Bicycle Products, which is LEED NC 2.1 Gold 

Certified, The Green Institute’s Phillips Eco-Enterprise Center in Minneapolis and 

the Norman Pointe II office building in Bloomington, Minnesota, which is a LEED® 

Core & Shell pre-certified building.  

 
For more information about Studio 2030, email info@studio2030.com or call 

612.344.2030. 

 
 
1For more information on The 2030 Challenge, visit http://www.architecture2030.org. 

 
2Leadership in Energy and Environmental Design is the nationally accepted benchmark for 

the design, construction, and operation of high performance green buildings, established by 

the U.S. Green Building Council. 

 

 

Studio 2030 at IIDEX/NeoCon Canada 2007 
 Get Outside the Box -- From an Interiors Perspective:   Sustainability, Innovation and Design  Friday, 28 September 2007, 8:30 a.m.-10:30 a.m. 

 
Presentation Overview:  

1. Interior designers play a pivotal role in the total development of every 
project. 

2. Interior designers – by their training and experience bring a unique set of 
skills to fundamentally transform every project and improve the 
sustainable design characteristics of every project. 

3. Interior designers must exert their role – early, often, consistently. 
4. Some key interior design efforts that have a major impact on the 

environmental outcome of projects include: a. Programming:  efficiency, space saving/money saving/environmental saving knowledge b. Daylighting:  site selection and building orientation decisions, 
views 

c. Furniture:  integration with systems and lighting, productivity 
improvements, re-use issues d. Materials:  selectivity, indoor air quality, integration with ventilation, 
construction processes, re-use issues 5. Some key tools, techniques and research available for a creative 

approach for interior design issues include: a. Biomimicry 
b. Cradle to cradle c. Life Cycle Analysis d. Emissions – Greenhouse gas and human toxicity 

6. Case studies that highlight the integration of interior design efforts 
include: 

a. Eagle’s Point Wastewater Treatment Plant  b. LHB office renovation c. ASID Minnesota Chapter office renovation d. St. Joan of Arc Catholic Parish Center renovation and expansion 
e. Phillips Eco-enterprise Center f. Pulse Products office and showroom renovation g. Warners’ Stellian Appliance Showroom renovation 
h. Quality Bicycle Products expansion  

 

As early as 1977,  the Weidt 

Group has been a key contributor to sustainable 

architecture by providing energy analysis, 

sustainable design research, and related software 

and consultation services. With the founder’s 

pending retirement, a new leadership transition is in 

progress. The company is growing – in the number 

of projects, the number of employees, the number of 

locations and the increased credibility of a national 

reputation. They have occupied their current office 

space for 17 years and they thoroughly enjoy their 

natural setting with views and trails. The workspace 

has a northern exposure with two stories of glass 

providing daylight and views for everyone. The view 

is spectacular, a well cared for and landscaped 

wetland. The owner of the building is a landscape 

architect and has created this oasis.

studio 2030 prepared a master plan of the remaining 

space in the building to determine capacity, 

configuration, and phasing. Our master plan 

doubled the workspace within the existing structure 

by acquiring square footage from an adjacent 

tenant. This resulted with the client’s confidence to 

renew their lease and move forward with the design 

for an additional 2,500 SF. The renovated office will 

total 10,000 SF. 

The Weidt Group is comprised of two groups, the 

energy team and the software developers. Our charge 

was to create a space that reflects both sides of the 

business but projects a “one company, one image” 

impression. This design creates a first impression 

intended to delight every client, employee and 

recruit that enters the front door. The workspace is 

modified to encourage more collaboration between 

teammates. The private offices have become part 

time office / part time conference rooms. Each office 

is designed to secure personal items belonging 

to the office owner allowing the room to be used 

as a conference room while they are traveling or 

telecommuting. This innovation reduced the need for 

THE WEIDT GROUP

MINNETONKA OFFICE EXPANSION 

AND RENOVATION

LEED® COMMERCIAL INTERIORS 2.0
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Create a work environment 

that reflects the values 

of the company and that 

enhances the indoor/

outdoor connection.

Proposed open workspace -- filtering light and views.

Consistency in furniture systems unifies seperated work areas.

Two story existing open workspace.  Northern exposure dayligth-

ing and views out to a natural setting.
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locations and the increased credibility of a national 
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